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% %
Alliance for Climate Protection
Base = All American respondents, n=1046 Aware Effective Wrong-thinkng  Base size
All 14.2% 5.2% 1.2% 1046
Sceptics & Uninvolved 8.2% 2.2% 25% 319
Mild Greens 15.4% 5.6% 0.8% 390
Climate Citizens 19.0% 8.0% 0.0% 289

Source: Q32, The Environme ntal Choices syndicated study, 2008. Organisations known o be active in climate change; and that are considered o be ‘effective

in shaping your thoug htsiunderstanding’ or ‘generally wrong-thinking and/or annoying’ regarding climate change (fieldwork: 25 Sep to 3 Oct 2008)
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We Can Solve It
Base = All American respondents, n=1046 Aware Impact on you Base size
All 18.1% 5.1% 1046
Sceptics & Uninvolved 9.4% 0.9% 319
Mild Greens 19.5% 4.9% 390
Climate Citizens 24.9% 10.4% 289

Source: Q33a&b, The Environmental Choices syndicated study, 2008 Logos recognised/aware of, and if any have been impactful (fieldwork: 25 Sep to 3 Oct 2008)
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http://www.cleancoalusa.org/
http://www.americaspower.org/
http://www.haddock-research.com/
mailto:peter.winters@haddock-research.com




First-mentioned
associations with
HCDaIH

“fossil fuel” “feeling warm”

T environmen itude tow
dark "cold weather”
i

environmental disaster WLt o
fire "electricity”

“old-fachioned” ; "BRQ" “cheap” “advertisement”

"pollution” "Christmas” coal mines

RS i . energy” -
*my childhood" abundant energy = bond mome® coa

“dirty" “heating”

















































