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Respondents were presented with the following text:

Below are 6 different ideas which might motivate people

to do “good for the environment”.
Please indicate below how powerful you find each of

these ideas.

For each idea, please indicate whether you think:

-Itisare

is a niceidea, but hﬁt'véry"power’ful _
- It has limited appeal
- It has no appeal

The following pictures & their associated text were then presented to
respondents in a randomised order. Respondents were asked to rate each

concept according to the scale shown above.
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A. Beautiful nature — doing “good for the environment” means
helping to save things threatened by climate change. Please imagine
ice caps, coral reefs, wildlife, mountain shots, waterfalls, beaches, birds
and earth from space

B. Positive human relationships— doing “good for the environment”
means being part of the community and caring for future generations.

listic people, mother hildre, hers

C. Empowering technical low-carbon solutions — doing “good for the
environment” means using technology and gadgets which do not hurt
the environment. Please imagine wind turbines, solar power, running
water, hydrogen fuel cells and walking/cycling.




D. Guilt-free luxury— doing “good for the environment” means doing
things “the right way ", It is about paying extra {(maybe a lot extra), and
enjoying pleasure with a low-carbon footprint. As more low-carbon
technologies become available, this should become more possible.

F. Anti-consumerism— doing "“good for the environment” means doing
less shopping and being less materialistic. It could be imagined with
the simplicity of the “old days” and traditional values.




To get a better understanding of individual preference, and to be able
to make a more fair comparison between respondents, we analysed the
survey results to understand which concepts are scored best (or equal
best) and which are scored worst (or equal worst) for each respondent.

In this way, we can undertake robust comparisons between sub-groups.
This is especially important for comparisons between countries where
different cultural norms can apply For example Enghsh people tend to

answer rating scc

But first, we wanted to exclude respondents who are not “engaged”
with any of the 6 environmental brand concepts. - that they thought all
concepts had “little” or “no” appeal. This means that, amongst those
who are “engaged”, the concepts which are scored “best” are thought
to be powerful, or at least thought to be a “nice idea”.

rentation, bkl

























